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Role of Communication in a Digital World

Set objectives to measure against

After years of relying on ad equivalency and
impressions to measure the impact of mainstream
media placements, businesses today want a standard
way to measure social media. Since no such standard
yet exists, communications programs must devise

a set of objectives that can be measured against

so clients (and PR teams) can track and evaluate
outreach to an online community and see the value of
using new media.

Work across platforms to
stay in the conversation

Video and digital media provide an opportunity for
immediate response that organizations have not had
in the past, making it imperative that communicators
learn how to create content daily and react to the
conversation in text, video and audio with alacrity.

Mentor “digital natives”
(and don’t forget older employees, either)

Young staff — often called “digital natives” — need
mentoring and leadership as they learn to shift their
personal use of digital into strategic, professional
use of digital. Because of their youth, employers may
assume new employees will just “get it.” However,
they may need training to understand how the tools
they use to share information about their everyday
lives can be used in a professional setting for business
and community building. Another partnership

to consider is reverse mentoring where younger
employees meet with older employees once a month
to share new media skills.

Engaging Consumers Through Social Networks

Engage your consumers in conversation

Since Church and Dwight’s Trojan brand condom
commercials are typically banned from TV, it instead
made its ads available online and conducted outreach
to online communities. As a result, the ads secured
great pick-up on blogs and the Huffington Post and
even made it to conservative Fox News.

Church and Dwight’s Trojan Commercial

2 New Media Academic Summit

Train your employees to
be online evangelists

When Sara Lee wanted to expand the public’s
perception of its product offerings around the
world, it set a new vision and created a center of
communications excellence. Sara Lee has focused
on educating staff members about the company
story and trained them to serve as ambassadors in
social media networks like YouTube and Twitter and
on blogs.





